Unit 1 The mass media
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Period | Reading—-Grammar and usage

1. ot THTENREE /AT, 2640 || n. FABE, B B, W5 42 %%
2. vt RA BRI AT s A || n. BRI AT s HERk,
4. n. W& (—)3T; k4
5. vi. & vt PRM I R RIMTRAYTE B || n. S0 AR R 75 ¥
6. vio (H)YBRM || or. JEAE KA || n. (F0) BRFS 5 SEAR RS2 AR 5 A4 1
7. vio &t (ff) ZE; (i) WERA , (JCTR BRIl T ) AN H i ok
Z | 8. n. 7N
| 9. n. HUEE ;7 55 MmO — 2SR Y
il | 10. n. i+, =4
iC | 11. adj. SEREY, ANESLR) AR R ARG BB, DT Y R ERAY
12. n. ANRGTHR,ER
13. n. BLBLEK || vr. Koo AEBE, TN BL
14. vi. BRI v, B €L || a1l
15. n. P PRI IR
16. n. WL R
17. n. ﬂ:ﬂ,ﬁlﬂ%
18. adv. JEEWIL
1. adj. HEPFRY, HEHITER SRR fE AR — adv. HEHIVEM
fo. 2 — n. IR, PEE 0L HEPEE, PRSI N — ot. it
TE, U PRSI, 36 53 VRS, TR — n. HEEE,HEH]
2. vi. & vt. FEAH(HEES) ;9K 1B R — n. YK, IEfH
2] ChAES H R4 TR 3 ) dEE 50, B IR — adj. KT, ¥ RTH—
B adi. ) B TIZ ) — adv. TR T2 M
W 3. n. EEI, I #EY— . G B N B —
iC adj. BEEMER— n. BREF I, dd
4. adj. B, KE K — n. DE BN D BUR
5. n. YRR, DRV VAL, IR A ot (DIOGZR) 0w, 5
6. adj. HBI; LERM, AMEERN— adv. A TR
o, AR AR — n. Hahk
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7. . & vi. WA A B — n. (IEZUM) A, it s Bl
5, FARM T~ adj. VAAEWHIILH— n. VAEEH i 5
8. n. FEHCE i TAEE— n. 4%, FIY, 2k Hik H
ic— n. ArEDL, B E AR
9. n. RACFI, LR RS, HS— adj. SEHTHY, B
(s RS B E 2 ) — vt YT EANEHES ; e b B
10. vt. M JE AR R, B — n. A=, FE; RE—
adj. FHITJEHY 37/
11. adj. FEW, IR — n.
12. vi. M5 B ZE— n. 255, 250052 2580 B I A —
adj. FZ5H AR
13. B R A AR ST S o & vi. W HfE
Wit s 3R B, TT A7 5 () &5, 40k
14. n. F/ME, DR || adj. BARH), /N — [ ])n. K
- B RRIRE || od). H0, RZ M- vt. (IR0 B SR AR B i e /M —
= [ Jor. 3803 Fe R PR
- 15. e G, R, A A — v, & vi. WERE, MA5—
- n. S5 WEE | adj. RESVERY HERERY
16. adj. TETCIR ;K000 — [ [ )adj. AHEHHAY, AHER
(5 A SR 1 — adv. AEHH— n. WEBR (PR SRS (FEEE)
17. adj. LG ITH— . ALCHR) 5 7 ARIE ; 76 (BRI )
| vi. OEEHEA LT n. BREF AR 7R VR 1670
18. n. PR3, U T 5 B, DX i — vi. DX 5 R
19. n. WFEGSRAEG A, B — adj. WAFIH
20. . QIR BN ST, n. HhEE; ARG KRl 6 2, B
DINE = n. Bl Bl
21. n. BOR,BOUAF S ; (AW BUA WL, BUL— adj. BUA
— n. BUEZH— adv. BRI
22. ot JETC, EIF— n. ¥ RIF
23. n. APl B0 R AT B AR, 5 B — adj. WOLEY, T |
n. Ll A+
24, n. K] R — adj. WA, FIE H ;3%
JEIER) 5 MR R A 5 28R 10, BRI, A A2t il — adv. KL 3 2R H
1. RS 2. - AR F s
_ |3 1% 4. (EEN T 7
% 5. TEfE AR BT 6. Z i
- 7. (B ) 2K B 8. AL A
9. Kt 10. [ S SRl
s 11. HARF & 12. /AR (=1
13. fan , tean 14. A 45




FRMEER

LS
15. Hie, Pz 16. 15 —i8
= | 17 FEeeeee Bl eeeee Z[HRAE 18. TE P 2 18]
iE | 19. ISEAN R 20. b RRERRRE i (| 2 FOY -3
i | 21. HhT 22. ik, BGAR
R | 23 TR ARXS - BT 24. (e SINQ IR =
25. BES | A ik 26. (RAT A B) 55 hn
1. Az N which 51 53 BR il 74 %€ i M ] ; be thought to have done 4] 3 ; B8 7E 43 18] 7 45 FL R 15 5
leave+TE TR +TEIG#MNE 1
HHF A  The fire, (BEIAET L) |, spread quickly through
the tower block on Sunday night, (fE = A TR 7R L)
. 2. A)xUEL AT s that 51 A5 ] ;s that 515 BR 1M E TH A
i‘] HUMJEVA] ; There is concern
= (A XM e RS I A SR W) I T ST B e )
| 3. /)30 E 45 :sb be about to do sth when /]
* bt (FRIEZEPEEE, 284K) 1 heard people screaming and
dogs barking.
4. m)AE T Tt is better to do sth than do sth /)%
H#F )] : Though journalists are committed to presenting the truth,
(b EIE IR H C I AR S AT s ) .
Period || Integrated skills-Project
1. vt & vi. JERAE - WYIFE] (BCHE ), WAIE; H s MEIE R B | n.
Hdi &, WAEA IEA
2. n. WWEHEGuia, &0k 6 3G
3. n. PG || v 1E5% TR 20 DX A
4. n. AR URE AL IUE T KR
5. adj. FVER Y, SR BERY || . THOG e s 006 s 2R || vi. A R0, IR F
#% e A
i | 6. vt NG EDSAE || n. G AR T B,
|| 7. vt KWK || n. WK SR  WGSK YA TY | S350 H
iC | 8. n. bR, H5
9. n. fnkE 2R K ED
10. n. KAl 03
11. . WEB) s FIp HEENG SR B || n. BEBNET M AEETE SRR
12. n. P40 || we. FTHFHVE
13. ot LRTTHIVE EM || n. #igE
14. n. fEEIX; GRERERI ) KA AA T4~ AW, (U)o~

3




BHPIRE/NEIEM - EEREMESE M - YL

LSS
1. n. WA s —fy ,— s ik — vi. FiiE—
n. TG, %t ; DY 5
2. n. H3; HARYEH— vi. SCUL, W, S A A EAE -
adj. BN, 2 HAW)
n. (GEFR) 251, 23 B NE 2 LA — n. R4
n. R H BT HE || o & o 8L )RS U S
n. JUHEDL, CRALEGR B R T H ER ARG )RR A
5. n. TS, T — n. JUE RS TENS, Tl E
f— vi. & vt BT A, ﬁﬂ%,%fﬂ "L
. 6. ot UEAR ; A5 k— n. YR, Zid s (5 —
= adj. FUMITHY, 2 NAE M)
ol 7 ne B OB GE 5 0 B2 adj. LFRI 5 IR
. n. DHFE
8. adj. MEEH, (HRL S — n. LS (IR L8,
o || adj. 20— n. 42715 B 1842 s WAF— ot.
VANSTRAE
9. n. E ;T E— ol WCETE | n. AT
10. n. WO 9L, 90— vt PR VR || n. HEBE HER
11. vt BRAE YR WO G | e T — adj. MHITE
F)— adj. TSI AR, 5IAA MR — n. W
12. vt (FRAE) T ER— n. TSR ML, AR s IR AR T B —
adj. 1Z KR, AR, IR — adj. WOZIRH, WEAFUF
Ky
L. o, SR 2. — Mt LL
3. Bt 4. SRR R=)
g | 5. AT & 2 6. Bl
& 7 DEARIE SR 8. oo B IE
" | 9. T 5 WEE I B 10. &l
B 11 BAL s BB - YRR R 12. A
13 LT 14, et B E A
15. (fi0) BE USSR ol S HE 16. EEX TR
1. AU why 51 3805 A
bt 5] (IR R4 24
/\ﬂ*ﬁgfﬁ«’fﬁ#*@ﬂ%ﬁﬂﬁ%ﬁq‘) , it often launches a mass media advertising campaign.
B2, A E A E R
Ei) AR It is (fRH VL) for sports video game series to feature
) different in-game equipment with real brand names.
= | 3. A5 not only ... but also ... Z5H, not only B F/R) 5 H /%

M A (XA TR A 2

L) and enable them to see what they are most interested in,

(I REHS By m A RO 2 HFRZ F') to have a positive effect on sales.
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—{ B | AR 5 2 B B AP AR s T KA BT S B LR T 5

— HEA): EiE+had+BhRE 4R A,

EA): FEiB-+hadtnot+ iRl 4 i HoAt.

SR Yes, ifithad.
[ ey Had+ ks S it | (e s Yes, Tifithad
i

u[% . No, Fif+hadn’t.

EPRBE MY . RFIRSE M) R B2 +had+ S+ 2] 2370 1+ HoAt?

= [

s b, —ANE 55 .
— igﬁfg@ﬁﬁ Z ﬁﬁég%ﬁd}[ had finished my homework before my mother came back.

SRS ER S E I . U B A
— W EIME ISR, WESek A A) —He had tried his best although he failed.
SRR, Ja R AR — it i

HTFREESE: FEMEES RS, R
— EiEsiERREh IS — 0 BB — Jim said that he had learnt some Chinese before.
TESERT, a5 e g 2 e nlid

— %ﬁm%ggﬁby 1"!5‘;,]}1*61? ]»By the time I arrived, they had already left.
-7 YA\

|| RS N R R B S
_@ SATE, 9 Fwant, hope. intendi I had wanted to help you, but I was too busy then.

It/This/That was the first/
second/ .. tlme+that}J\’7 o . . o
W R R It was the third time that he had mentioned his mother in his speech.
TR
5 B It was+—Exi u)+since
[%f[ A A, AHiE TSR] -1t was 3 months since 1 had come back from abroad.
- W I 2 e n
i R SEET T LU Thardly...
—| when ... Bno sooner ... than® (I had hardly entered the classroom when the bell rang.
*’J i%n— —eeeeeen /TJE ...... ”
Infebefores | IS HMRIE A, FAHTH]
T I R o R s afters] John (had) left before I came home.
;HTIE]'U( M), AT Rt AR He began to write a review after he (had) watched the film twice.
i 2 5E pin

BLEERZEMRR

5%k e
A= I 48 W) 4% 3 B Sk
Tk R4S M E R BUR ST R LA X 4912 &
%:ﬁ:
#; EPR R A AL A B 5 e A 6 18
Za 14
e TR W 2537 AR 0 R R Rt A T e A &
2 diverse % ¥ % 464 real-time 5% B 49
;‘ " i) timely A B 49 interactive Z 89, A X 49
= influential A %% 7 %9 dynamic 3 &%)
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fast-paced B A9 global &k &g ;A\ Y
highly competitive 3% 48 2\ &9 cutting-edge K 3% #9
disinformation 1813 & integrity 7% % iE A
privacy [&F4 merit/demerit £.%./ &k &
advantage/ disadvantage %%/ % % outweigh #8if

engage readers with interactive features i@ 3i% Z ZhF) L R 3] i %

facilitate global access %3t 43K 17 9]

streamline information dissemination 7] 1L45 B 4% 3%

- boost user engagement through personalized content BT ANEAL N ZAR G A F AL E
e suffer from information overload i& %243 &id 4%,

spread misinformation rapidly e i% 4% 3%4%1% 13 &

compromise user privacy and security 4 E F P 49 [&FaFe & 4

struggle with credibility issues 51378 ] A 4F 3+ 4

the rapid development of online news media [ 2537 8 B4R 49 Hrik K

from print media to broadcast media to online media M ¥P RIHEAKR 2] )~ & 4L 4K B 3] I 4
LIS

transform the way people get news %% & T A 3K BLAHT 1 69 7 X,

the variety and accessibility of online news £ 237 ] &9 % A1 Fe 7T 3K BUM

Ik

1. Tt is clear that online news media is becoming increasingly popular among ...
B R W T RS o A R AR R

2. As we can see, online news media enjoys great popularity among ...

TE A R ATFT L, ) 2537 AR P EAMZHHAA,

3. Nowadays, an increasing number of people turn to online news media for ...
Jm b AR G b A S &) W 28T T BEAR VA GRER -

4. The rapid rise of the Internet and smart devices has made it easier for readers to access

o3k
5 3

news reports online.

HIE W Fofy AR A 0 IR R R AR AT 3 A S R S OR TRAT AR

Ttk

1. One of the strengths/problems is that ... ¥ —AML &/ P E T

2. Another positive/negative aspect is that ... 5 — /NI HAREG T EAE T oo
3. On the one hand ... on the other hand ... —Z7 &g----- T Ty e

4]

4. There are more advantages than disadvantages when it comes to ...

B e RN s a

5. ... has more advantages over ... =+---+ ) IRTRRPR HE LMK

512

With the availability of numerous news apps and news media accounts on social media, it
is understandable that using online news media is a trend that is set to continue.

K& A % #7 5 R At UK B3 AR K 5 84 5 B 48 ) W) 24 I B4R R A — A
RS TReAH X R TUREM,




AR

In the digital age, online news media has become the primary channel for
information consumption. With the popularity of the Internet, accessing news has
become a matter of convenience. News reports are available anytime and anywhere on
various devices such as smartphones and computers.

There are a variety of advantages of online news media, including immediacy,
interactivity, and accessibility. Users can stay updated with global news, engage in
discussions through comments, and enjoy personalized news feeds. However, there are
downsides, such as information overload, the spread of fake news, and potential privacy
risks.

Online news media has huge development potential, with advancement in virtual

7 reality and artificial intelligence set to offer a more immersive and personalized
T

3
(SR

experience. Combating fake news and safeguarding user privacy will be crucial for the
industry’s development.

FBFACR AR, MBI EAR TR AR G L RE, MALZBKEN S
B ARBAT TR AR S 9 F o AT A R R 8 T A T AL b e A AR
H AR IAT I ARIE

W &3 MR ISR Rt A S A TR A P T R T B ARE
M, TR R R AL e BT A FE AR BT R EEIR S, R, W&
PR A 2 — B B o A3 Qi 3 AR I 69 4 35 AR AR R IR AL KU

M RMBREAE RO R B MERMAFERALFRERGR S X
B P AR AR KA A AL IR B R B, 47 BT B Ao Bk 37 R P R ALK AR,
A IGAT b B e 0 R4

Keys:
Period | Reading-Grammar and usage

¥y iRIE

1. trap 2. release 3. ambulance 4. dozen 5. scream 6. bark 7. choke 8. cigarette 9. carpet

10. instance 11. false 12. citizen 13. tax 14. mount 15. elevation 16. scholarship 17. category

18. nevertheless

AT

1. critical; critically; critic; criticize/criticise ; criticism 2. extend; extension; extended; extensive; extensively
3. construction; construct; constructive; constructor 4. minor; minority 5. bath; bathe 6. automatic;
automatically; automation 7. investigate; investigation; investigative; investigator 8. journalist; journal;
journalism 9. priority; prior; prioritize  10. contradict; contradiction; contradictory — 11. factual; fact
12. differ; difference; different 13. conclusion; conclude 14. minimum; maximum; minimize/minimise;
maximize/maximise 15. sum; summarize/summarise; summary 16. accurate; inaccurate; accurately; accuracy
17. committed; commit; commitment 18. discrimination; discriminate 19. curiosity; curious 20. found;
foundation; founder 21. politics; political ; politician; politically  22. accuse; accusation  23. profession;

professional  24. drama; dramatic; dramatically
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EIERR

1. fire engine 2. get ... under control 3. break out 4. dozens of 5. in a critical condition 6. suffer minor
injuries 7. go off 8. rely on ... to do sth 9. come about 10. take ... as an example 11. contradict each
other 12. in terms of 13. for instance 14. rush to the conclusion (that ...) 15. bring sth to light 16. be
worthy of mention 17. vary between ... and ... 18. in between 19. sum up 20. be critical about 21. be
committed to  22. give an account of 23. draw public attention to ... 24. accuse sb of (doing) sth 25. shoot

up 26. mount up
A K

1. which is thought to have started from the 8th floor; leaving people on the upper floors trapped
2. that the construction company that built the tower block had not followed fire safety rules

3. I was about to have a bath when
4

. it is better to use our own judgement than rely entirely on news reports

Period || Integrated skills-Project

¥y iR)C

1. witness 2. platform 3. chart 4. channel 5. peak 6. boost 7. purchase 8. slogan 9. brand

10. ambassador 11. sponsor 12. discount 13. tailor 14. estate

¥ & ia)iC

1. edition; edit; editor 2. interaction; interact; interactive 3. membership; member 4. broadcast;
broadcaster 5. advertising; advertisement; advertise 6. persuade; persuasion; persuasive 7. psychology;
psychological ;  psychologist 8. memorable; memorial; memory; memorize/memorise 9. placement;
place 10. rating; rate 11. absorb; absorbed; absorbing; absorption 12. amuse; amusement;
amusing; amused

ySRIEaEibo

1. spring up 2. make a hit 3. hundreds of thousands of 4. interact with 5. in short 6. in other words
7. persuade sb to do sth/into doing sth 8. be closely linked with 9. at peak times 10. appeal to 11. get
across 12. product placement 13. be specifically targeted at 14. be tailored to  15. brighten up

16. housing estate
BRI K

1. That is why when a company wants to promote a product or service
2. not uncommon
3. Not only will this make them feel more valued; but it will also help companies target their customers more

efficiently
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