CONTENTS &=

EX /&R
Unit 1 The mass media
= A G b e o DRI L LR L T T P P P P P P P PP PP PP PP PR PP PP PP PP PP PRSP 1/57
= =S A |G b e o DRI LR LT T T T P P P P P P P P PP P PP PP PP PP PP PP PP PP 3/57
== ST NG e o D IRL L LR L T T T T P P P P P P PP PP T PP PP PR PP PPP PP PP PRSP 5/57
IR IV (Gad AT ) wvevesneeesnsnensnteetentutetttetititittettttetettetetetttetieieaeeeencannes 7/57
FERIURTE V (GRad AT ) wvevesnseesnsneneentteteuttteittttititittetitttetettttetittteteeteeenenaes 9/57
R TE VI (338 Ao T] ) oo vevesnnnnsnsnonneneneettetetitattetetetitettetetietteteteteeeensnensasnnns 11/58
Unit 1 YR TR RN 15 R 0 ] AT B eeevereereeeeneeneniiiiiiiiiiiiiiiiiieitieeeaneae, 14
Unit 2 Sports culture
ERIURTE T (GRad A ) eoveenseennsesesnnenentettnttititttetetttitittttititttetettateenciemacasanns 15/58
UL 1] (G3d Ao ) oovevesnnnnsasesnnensutetntuititttetetttteittttetittteteteaeetacieraeasanns 17/58
AR TE [T (338 AT ) o vevnsnnnesasaonnenensetnetetitttetetttieittttetittteteteaeeeacmemieasanns 19/58
T IV (G4 i) ) e vevnvnsnsnsnsnsnensnsteteettetetitetetitetitieettietaeesasaeasastsasnsnnnes 21/58
TR TTE V (G4 - Hil] ) eveveensesnsnsnseensutustetttetetitetetitetiteeettieteeettstsasastsasnsnnes 23/59
RN T VI (G745 i) ) wovevnensnsnsnsnsesnsnsueueuetetetetetetieetteeettieteeasasasteasasasasnsnnnns 25/59
Unit 2 IR IR 15 R ST AT HL coeeeerrreneenernereniiiiiiiiiiiiiiietieaieecneeens 28
Unit 3 Fit for life
I RUETE T (G Hil] ) ovevensnsesonensneeeeteuentnteteteteteteteteieetetettteetitenenetinetenencanes 29/59
ERUETE 1 (G AAill] ) wovevensnsesonensneeeetenentieeteteteteteteteieeteteteteetetenenestinetenencanes 31/59
R TE Il (G~ HAill] ) v v ovensneesonensneeeeteneneneeteteteiteteteteieeteteteteetatenenentitensnencanes 33/59
R TE IV (G - Hill] ) v v eveesnsnsenensneeeeteutntneeteteteitetetetteetiteteteetitenetentinenenencanes 35/60
I RUETEE V (G - Hill] ) wveveesnsesenensneneetenentneeteteteiteteteteitetiteteteetatetenecitenenencanes 37/60
E TSR VI (G - Hill] ) v v evensnsnsonensnseeeteutneeetetiteteteteteieetiteteteetitenenestisenenencanes 39/60
Unit 3 JRAE T VAT B RS I 5T B cevvreeeeeerrneeennineeeennitreeeeeirneeeeeneeeeeennneeas 42
Unit 4 Living with technology

U T (B A ) eeeveseresnsnseensmtettitieitititittitietetttetttttetttetttiteeetttteeeaenes 43/60
TR TT (G A ) eevveseresnnnseenntettitieittititeitietettttettttttttattetitttetiateeeeenns 45/60
= A [T e s D R R E TR T T T P PPN 47/61
BRI TV (G A ) sovveeeresnnnseenentettitititititittttittttttt ettt titaetttitttettteataaenes 49/61
U TEE V (G48 + Hail] ) e veveneseenensntnentututuiuttiiiitieiititititietttittettatttatacisasacanes 51/61
T VI (348 Hail] ) v vevenesnsnensnsnensutetuiutttitiiteiitieititieetieteteetataeacaetsasncnnnes 53/61
Unit 4 JRA 17 FIAT B LRSI [ BE TR B vvvvvnrnrreserrerrmmnnisnnssseeetnmuiioniasssssseesnnannnns 56



Reading #.3% # 34 i 2 #1C.4m iR

. IRET

Unit1 The mass media

MEx1

ot

ZBUR B 20 44

1. critical critically adv. #EHIVEHL  criticism n. #PF, 3555
criticize vt. & wvi. LTI critic n. PFEFK  HEIFH

2. extend extension n. 4K, FEM ; BRI 4 HEHR 47

3. construction construct vr. @i ; Bl constructive adj. A EEM

4. bath bathe vz, & wvi. Vel 45 CEIOVREE | ve. AR FENL D

5. automatic automatically adv. AMMEE R, TCEHHL; A 3

6. investigate investigation n. fyigr, WA ; i35

7. priority prior adj. TERTIALAEH, b 5ERY

8. contradict contradiction n. A Jf; 5L contradictory adj. FHE T JGH)

9. differ different adj. AFAY  differently adv. A[EHL  difference n. 225 ;570

10. minimum minimize vt. {98/ B EARFREE 5 BEAR, WA 5/ ME

11. maximum maximize ot. SN Ee KPR BE 5 Bk R EE A ]

12. accurate accurately adv. fEHHL; EFIHL  accuracy n. UHERACHE) s K58 (FEED

13. committed commitment n. Bk A KW FH LT commit vz, JEHR) s 7K
PRAE 5 48 CEREI A]D

14. discrimination | discriminate of. & wi. X5, B X5 || vi. B

= BIWNEFEER

1. critical /'kritikl/ adj. fEPFRY AR PRANAY s SCBER 5 fE 200

critical thinking #tJ 14 B 4

be of critical importance % H & [

be critical to Xfeceee- S criticize sb for (doing) sth [H«+«--- [IEINSE N
2. differ /'difo(r)/ vi. #H5 ;= WAHLE

differ from &------ NG make a difference to

differ in fE+«+-+- JrTAIANIH] Kifeeeeee AYEH /) k&

differ with sb about/on/over sth tell the difference ¥ A A]

FEeeeee ) b 55N AR be different from t«+-+-- NG

3. conclusion /ken'kluizn/ n. 458 HEE ; 4501, 45 58 2507, I8

draw/reach/arrive at a conclusion 5 H 4518
in conclusion B2 ;& )5
conclude. . . with/by. .. Dleeee-- 2k

conclude sth from sth/conclude from sth that. . .
TR TIPS
to conclude HJ5 (—hAJH) . L2

4. committed /ko'mitid/ adj. IR TIHY

a committed member of the team
AT HAST RYBA B
be committed/commit oneself to (doing) sth

ST BT

commit a crime JU3E
commit suicide H &%
make a commitment to doing/do sth

R PRIECRE
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1. vi. & ot FEMICHED 3K HEK R — n. BRGIEA ; TR 5 R 53
2. n. G, dE s S Y~ o, R~ adj. A EBEMER
3. adj. AH; TERM AMBRERR— adv. H3IHL
4. o, & vi. AL, PRA IFE— n. I, A AT
5. n. PLAERI, HEFN LA H— adj. TERTSEHY, A 5EH)
6. o AP IE A RO B n. FJE; R adj. FHHFJEH
7. vi. M5 B A~ n. ZE5 adj. A28 AR~
adv. ANIE)HE
8. n. I HEIR s 4 SR 20T IR~ ot & vio WE L HEWTH AL 1T
S5 () &5
9. adj. IEWATCIRAY KGR~ n. WER CHED KGR (FERE)
10. n. BEHT TSI 5 B XX ot & o DO HEN X0 || i AR
— . RIEEFEINEBRTER
1. It’s no wonder that a driverless cars will have a great effect | 1.
on people’s life in the future.
2. The police think the i can clarify the fact that the woman is | 2.
not guilty of the terrible crime.
3. Your two statements ¢ each other, which makes me puzzled.
4. C to scientific research, he couldn’t spare any time to go on | 4
holiday.
5. The chef did not seem to consider the kitchen safety to be a 5.
CHZER).
6. The Great Wall was strengthened and (¥ K, #EK) during | 6.
the history for defensive purposes.
7. The (##1%) of the tunnel is a large and complex task.
8. Even though we live in a high-tech age, it’s still impossible to predict
the weather CR5 B b
9. They have determined to end racial (B in areas such as | 9.
employment.
10. The video on the Antarctic is meant to stimulate students’ 10.
(If-35:0>) about the vast ice land.




Unit 1 The mass media 3

SRSl
Reading 3R 69R L, F € H A € L4254 T #BUR B 20 5-4F
—. B
1. dozens of Rz %
2. come about KA
3. for instance filan, tean
4. bring sth to light o &5 , PR
5. sum up g MRS
6. be committed to BT K
7. get. .. under control fifieeeee 15 21 45 1l
8. go off BRI s CERARSH 2R B F I ; (AR 15 1B fE
9. in terms of factual details iR R
10. rush to the conclusion (that...) AT e )
11. take...as an example PLeeeees 1]
12. be worthy of mention {E15—3
13. be critical about Xifeeeens Frtt R B
14. vary between. .. and... TEoeeees Flfeeeeee Z B 254k
15. from various perspectives WA
16. give an account of i/ Bk (2 kAR
17. draw public attention to G RL ARG o ee A =
—.9F
1. The fire, which is thought to have started from the | J& H i )R kg h b & U6

8th floor, spread quickly through the tower block | A9, R /R & FiE 21| & J8E /3 B RA%

on Sunday night. (be thought to have done sth)

Fears grew that the number of deaths could reach | #R &N 2k 55 HLA A A0 W88 . AAT]
5, according to figures released by emergency @ HEHIFH.CET AKLATREIRS] 5 A

services. (i £/ TEVEETH)

3. By this time, the fire had extended to the 15th | # ZEULHT, kFE & LR+ /514,
floor. (it 2258 WA
4. There is concern that the construction company that | 73 A FH.0> & 13X 4% 5 12 1 dE 47 2 1) 1%

built the tower block had not followed fire safety | 3 &~ JH B %24 M35

rules. ([R5 N A]; € 18 N A))

. A terrible fire broke out on Sunday night, leaving | J& H W [0] 2 & — 37 0] {11 08 Kk, Bfd

the Henderson Tower seriously damaged. (BU7E 53 1n] | FEAR AL 240 .

SR (RAE SINTED)

I was about to have a bath when I heard people | & IF 2, 28 IR T B8 AFESRNY , 14
screaming and dogs barking. (when 5| 5:3:%1/4)) A ITEAERR
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1. 2 THMEHE 2. BSFIHB 2 AR

3. Nz 4. HHTF

5. LA Ry 8l 6. Xof+eee e FRHLHISBE

7. get. .. under control 8. in terms of factual details

9. draw public attention to 10. vary between 5 and 9

— . RIBESREERERR TR D F

1. How did it (&4 s come B BN1A)4E1E) that he failed in the exam once again?

2. As the truth (W PEER) » he succeeded in demonstrating his honesty to
his boss.

3. The restaurant is equipped with a fire alarm which should (58 % B )
automatically as soon as smoke is detected.

4. (MEFERE A UL » the Internet has both advantages and disadvantages.

5. (A4 s the numbers of deaths differ in the two news reports on the
Henderson Tower fire.

6. He GERMALA T) what happened on the fateful night.

=. OFIFESIEENFE

LA N S X R e i B A B SFIH B . (R D

the construction company that built the tower block had
not followed fire safety rules.

2. RN SRS HIAG AT B AT TEAFRLCFET AELRTREIA R 5 N, G R sriaiBt i)
Fears grew that the number of deaths could reach 5,

3. JAHB ERIRKBN AR URETT IR Y AR P SE IR A /S B KM, (be thought to have done sth)
The fire, from the 8th floor,
spread quickly through the tower block on Sunday night.

4. J& H IR 5 K — 375 Al A B R Bl AR R ™ B2 40, (B R AR S IR TR
A terrible fire broke out on Sunday night,

5. FRIEZPEEE, 2R BIG ANAEIRM A AEFER . (when 51 5:3£514))

6. HURILI , KT SIER] 7K
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DR BT 20 -4

When we come across such factual differences, we
should not rush to the conclusion that one of the
news reports gives false information. Instead. check
when the reports were written. News reports
written at different stages of an event could contain
different information as new facts are brought to
light. Another aspect worthy of mention is that
journalists may approach information they get from
differently... Therefore,

checking different sources enables us to draw a more

research or interviews

informed conclusion.

SHFAT A DI A S S 22 S I, AN
AT AL A o — R e 4E
feflt TRFIRAIME B . M, B AT X
EISEN VR SE1 N LTI i E e D i %3
e AE— P FF R AR B B S 1 8T 1H
OB RS ARINERE. 5—E
FF—SEnY T, IC A AT RE 2 LA R Y
75 24k H A AT I R A R U5 PR AT Y
A R SR B AN [ R R

TG EFRAT AR A RE I E5E

To sum up, it is wise to read news reports written
from various perspectives and at different stages,
which brings us a more accurate understanding of a
situation. We also need to be critical about the
information we receive and remember not to blindly
trust what we have read. Though journalists are
committed to presenting the truth, it is better to use
our own judgement than rely entirely on news
reports. With great discrimination, every one of us
has the potential to be a critical news reader.

BN D DAAS TR A3 JBE AN TR B B 5 el
AT I R W 2 28 e vl DATER
TS HERG s 1 A1 00 . FAT] tho i 2241t
A FF A R B A5 S I Hid
FEANEEE FARSEFAT15 2 A4 357 1] 4H
RUEIEE SO TR A, J A bk
ez A ST A iR oS 2 MU
WAGE, A T UBHEAERRE S Bl
A NERAT T 1 1R — 24 A H W 0 B4
B

. 1B1E Grammar and usage fRRENERE . XE FIIAS

(IR i

. found wvr. AIg, BlJp—>foundation n. HiHk; Feat ; HHE—founder n. B)Jp A

N : == <
. accuse vt. HETDI »il’“’;lﬁ:%accusatlon n. *Eil”;allgm%accuser n. El”;%:}\

profession n. 11V B ; [F47 3 BFK, 75 BH—>professional adj. b ad; Bk iy

n. Ll A

1
2
3.
4

. drama n. X XEIP SR —>dramatic adj. RERIT ; XJEIPERS—dramatically ado. *&JEIP:H

(ORI A

accuse sb of (doing) sth ##85 A (f80 H=H
shoot up FEHG , Ak L T

mount up JRSFAIEE MO, FFt
regard. .. as fleeeeee )

1. Pulitzer was the first to advocate the training of

journalists at university level. (B A& ZAEETE)

TRIF R — MR B R R IR L
PN

By the age of 25, Pulitzer had become a publisher.

3 25 Bt EHIRE 20— AR .

When O’Neill received the Pulitzer Prize in Drama
in 1957, it was the fourth time he had won it.

1957 4%, B Je IR 3R AT 1 % 1 5 Xk il
B IR PRI I

Today, winning the Pulitzer Prizes is considered
by many to be the highest achievement possible in

journalism—just as Pulitzer had intended.

AR RAT B R 2 NN 2
7 ) S P i i A1 3 A 5 e
i BRATIRAE




(7]
il
&,‘I.-

i
Fi

FBUR B 15 54

—., RXEREST

Reading news reports critically
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When we 1. such factual differences. we should not rush to | 1.
the conclusion 2. one of the news reports gives false information. | 2.
3., check when the reports were written. News reports 4.  at | 3.
different stages of an event could contain different information as new | 4.
facts are 5. . Another aspect 6. is that | 5.
journalists may 7.  information they get from research or| 6.
interviews differently. .. Therefore, 8. different sources enables us | 7.
to draw a more informed conclusion. 8.
9. . it is wise to read news reports written from various | 9.
perspectives and at different stagess 10.  brings us a more accurate | 10.
understanding of a situation. We also need to 11. the | 11.
information we receive and remember not to 12.  trust what we | 12,
have read. Though journalists are committed to 13.  the truth, it | 13.
is better to use our own 14.  than rely entirely on news reports. | 14.
With great 15.  , every one of us has the potential 16.  a | 15.
critical news reader. 16.

~ . OFFETNLTF
1 WRIG R MBS RO A, (A e E i

Pulitzer was the first

at university level.

2. 1957 4F, B R IR PAT T 3t F) 5 X 2, 3 S Ath 25 DU YR AR A5 ik 2
When O’Neill received the Pulitzer Prize in Drama in 1957,

His paper published articles about politics and social issues,

b B R AR TER 5 T B AL 23 (R RBA S 1 03 BURT Y B3 1 T 5 A I i

and wealthy people of not paying their taxes.

4. WEAHK EF, O 4 AT,

5. RARHTEBEN .
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Integrated skills AR 3k 89 315 & 18 IC RR L, =2 T 2 R & Z PR B 20 4-4F

L ERIET

edition, platform, interaction, membership, chart

&,

witness, broadcast

. IREE

1. edition edit vr. Fi;B55  editor n. Yk Fo: i
2. interaction interact vi. H.Z)) interactive adj. H.BiY
=. 535
1. spring up THGH I, 28 IR 2%
2. on social media TEFEAS AR
3. make a hit — 41
4. be viewed as B
5. interact with e AHEAFE 3 500 L)
6. at the same time | 5 [EH}
iy, 95
1. The past decades have witnessed the rapid development | i 2240 +4F WLUE T W 2% 5 i A4 Y
of online news media. (F{7ESE L) PR A
2. People can read the same content online as is printed | A 15 KES T LAYE R | B 152 5 i 4%
in the newspapers every day. (as 5| FEHMNAD BRI A P A [E] B 2
3. By the end of 1999, about 1,000 newspapers in China | #Z 1999 4%, HE 24 1 000 K
had set up their own online news platforms. G252 | #4877 H BN H HFE5 .
JE)
4. Smartphone owners are finding it easier to read news | & GE F-HLH 7 & BUAEHBAT A #% Bl ik
on their mobile devices. (find+it-+adj. +to do sth) | & [ BEEH HEA S
5. As the chart shows, technology has transformed the | WK T/~ fEL LR, FARE
way people get news during the past years. (as 5|5 | 20048 T AT2RBCH E 7 =
A BR P 1 18 A ADD
6. The variety and accessibility of online news means | 2% ] 1 2246 P Fa] 17 0] P 2 R

that the rapid rise of online news media is unlikely to

stop.

5 3T I e AT
BEAEIE.
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1. We ought to take into account what body language is appropriate in | 1.
human (3.
2. The concert will be b live on television and radio. 2.
3. The publishers are going to bring out a new e of that book. | 3.
4. From the ¢ . we can conclude that the majority of students | 4.
are interested in the topic.
5. The global media (*F-£) have taken over the distribution of | 5.
news globally.
6. Interested in this international network, I am writing to apply for its | 6.
(2.
7. Mike was a of cheating in the competition, which really | 7.
surprised all of us.
8. It’s suggested that the government appeal to the (TR to | 8.
save water.
9. He has worked in the college as a maths teacher since it was 9.
(293 10 years ago.
10. Teaching is a stressful (HE ) which makes tough | 10.
demands on personal qualities.
— . EFEREHAEERPIVES
spring up make a hit be viewed as interact with
1. Online news media makes it easy for people to others and talk about news.
2. When the car was first built, the design highly original.
3. The director was fully convinced that this moving story, if adapted for television,
4. More wind power stations to meet the demand in clean energy.
=. OFIFETEINF
Lo ATV RS AT LATE R b Bl 32 5 4 4R BRI NS AR RN ZS . (as 5150 TH N ADD
People can read the same content online every day.
2. WE R fEit R LR R E 208 T ANERBGHT I 19 75 =X
, technology has transformed during the
past years.

3. BE 1999 4FJE, PHEZAA 1000 ST T H ORI HEEA
By the end of 1999, about 1,000 newspapers in China

4. 1T FBCTAE DLUE T X285 e AR 1) R R e

5. BEETHUH P A BAEARNTR RS Shise & L Pl g BE A 5

B e R R e e e T e S et ot SR R e
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Extended reading #3649 393 & 35IC R 3R X, X2 T 5] W&

L IREE

SRRV

Z PR B 20 4-4F

linked with that of the mass media. (that /£ &4t
Wl D

1. advertise advertising n. | {68, 45k advertisement n. (informal ad) |45, )3
i) RS T EAE

2. persuade persuasion n. UiR, Xt E5M0  persuasive adj. A ULIR T180

3. psychology psychological adj. ‘DEE2#[)  psychologist n. (EEZESE

4. memorable memory n. 18127131812, [F11Z  memorize vt. 04 s BAIC

5. placement place vr. JE ;%HE

6. rating rate n. WJE R | vi. & v, VUYL IEAE

7. absorb absorption n. PR ; UL  absorbed adj. M TIIER

8. amuse amusing adj. ABRAY  amused adj. $HEZREY  amusement n. i ; JHIE

—. 33

1. get across BEAL IR B PR ; 4 e e PR

2. brighten up CfHf) S Sl 5 () BE A I

3. in short A& 2

4. be closely linked with R LTIV EDS

5. hand in hand Fa42 T BUICHK

6. appeal to BRI s W 5 |

7. make sb aware of YN =k

8. at peak times T e DI B

9. persuade sb into doing sth i NG R A

10. be tailored to specific needs | R4 EARTT K 18 5 & i

11. be targeted at X

=.9F

1. The history of advertising has always been closely | |8 07 5 — B DA K HB -5 K AL T

IOPTEWSYEY P

As media channels have grown in number and type,
so have advertisements, 5543 22%%)

W RO T R A T A R A
=)W AR

A common technique to make an impact is to create a
memorable slogan. (FiFEAE A& B IR E)

— TR0 2 5 0w T B
BIVE— > AXES ) 515

You will hear a variety of slogans any time you watch

TV. C(FEPIRTE A

TCe ] it & H A, R AR 2 W 31 4% Fh
BAER i

The more we like the brand ambassador, the more we
will be attracted to buy the product.

FA T3 W 3K A ot R R AL it 2
32 G | 25 W S AR 5™ il

In addition to making people aware of a product or
service, a successful advertisement will also create a
desire to buy, thus boosting business. (F{1F 4310855 15

(BEESINTED)

BR AL AT ATGE = ot w55, — U
BT 4t 2 P A W S5 B DA i
R S
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—. RIEEFEINBREVER
1. The event was (BB by several local businesses. 1.
2. A in watching the basketball match, Tom didn’t notice his | 2
classmate coming up to him.
3. She has a consultation with the GOHZ2ZE) at 3:00 p. m. today. | 3.
4. Dining in complete darkness is a (XELAAY) experience. 4.
5. There is a prohibition against tobacco a in newspapers and | 5.
magazines.
6. There's ad store in our city, where we can buy goods very cheaply. | 6.
7. Ms Chen is a and she has a strange way of keeping her | 7.
students interested in class.
8. Don’t let yourself be (UL AR) into buying things you don’t | 8.
really need.
9. Made to her measure at the famous (F41Y)) shop, the dress | 9.
fits her well.
10. We recommend that you p travel insurance on all holidays. | 10.
— . EFRREHAEERPIVES
get across brighten up in short appeal to hand in hand
1. Industrial progress should go with the development of agriculture.
2. As you know, a personal letter is likely to a person’s day.
3. Some experts people to rescue many species from extinction.
4. It took us a long time to to the foreigners the process of making tea.
5. , success in creating Al could be the biggest event in the history.

1.

[\°]

w

=

4

. DFINESRN=ENF

FEAT XA i R Bl 3B 2 52 O 5 [ T 25 T S AH DG 7™ i

The more we like the brand ambassador,

B AR T B W I AN o T S WA W A R . GBI

As media channels have grown in number and type,

J D s — B LARAR S R AR iy s R ARG

The history of advertising has always been closely linked with

R T AT R 55— WU B ) R 2 O T SE A AT R G5 4K

In addition to a product or service, a successful advertisement will

also create , thus

T It A B, ARHER 22 W 225 R A BB ) i

gt et SEE DR S PR E SUE ST U e TR ST e S SV ST el SR U S SR i Ul T ]
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PGS W A S NI RS L E’JKT”@?E?EU& AL VEE DO R L OF) %%
MR I B PN L R E L B AR T P VR AR R TR L RO PR B
—. D&iER

1. be tired/weary/sick of PORIERIE REIR N

2. be fed up with Xifeee e JEEI PRAT

3. catch one’s attention IR AR T E

4. in a rude manner FHE Hb

5. a rational mindset FRMERYL A

6. think rationally in times of crisis TESEHLI ZIH: %

7. approach. .. with openness and honesty A3 8 S AR A X e e e

8. assume a superior attitude towards everyone | XTAE ANARZR I H L8 00 AR B

9. boast about WRmE , 5 1

10. one’s face flushes/burns with embarrassment | J& A Ft) 6 R Joi 1 vk 4538 £1

11. find oneself in an awkward position P A A T ot A 5

12. shout and swear P W Y 1 5 25

13. a hint/twinge of envy — b | — R

14. ignite a flare of jealousy in sb PR A g e

15. be envious/jealous of sb WG

16. with contempt/disdain Uy

17. sound very cold and distant W A AR ¥4 B I B AT

18. cast a suspicious look at sb MM EEMIR#E T 5N —R
ZEEe

1. With utmost sincerity. he confessed his mistakes. | flill& K E KN T H C W45 1R,
earning the respect of his peers. s T RIPER S,

He approached the stranger with a polite smile,
greeting him as if they had been friends for years.

SRR A —FEER AT TR

flbti H AL SOE B RN B2

With a calm and rational mind, one can navigate

through the toughest situations.

DAVS i A B 10 2, — D AT LA
i ERAER AL

i

. He was glaring at me again, his black eyes full of

disgust.

b 3L AL F L R (I L L 5T

e

. Tired of/Weary of/Sick of/Fed up with the same

routine, she longed for a change in her life.

AT AR H %
[l

b 7 B A T A

. The children were fascinated by the magic tricks

performed by the street performer.

ET.

B At Sk 2N 3T B BE R K

The professor’s lecture was so engaging that I

forgot the time.

ANIC T A,

BV SN, L2 T3
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8.

With a nervous laugh, she tried to cover up the

awkward silence that filled the room.

i 5K M 5T 5% 4 PRI A 7T T R
LSRN RN RN

9.

Quietly, he wished the ground would open up and
swallow him whole to get him out of the

embarrassing situation,

b 38R R b A B2 R b 2 2L TT I A Ay
B2 LAl o A Jeb 1) Sy v

10. He is rude to her friends and obsessively jealous. | flxf it AR A R € TCALITT ELisk W50

11. She spoke so bluntly and disrespectfully that it | fibidd& a0tk B2 H o AL, A & F 1 F
hurt those around her. TSN,

12. The thought of his colleagues’s promotion filled | A8 2[R A TH& T, fB IO o, 75 B2
him with a green-eyed monster, wishing he were | H 2 BEHUMICZ .
in their shoes.

13. Deep down, he couldn’t help but feel a twinge of | 7EPN.Lr IR AL , b AS2E Xt 4 2 B Bl 5E 35
jealousy at his best friend’s seemingly perfect life. () A 15 IR B — 22 W

14. His arrogance was evident in the way he held his head | %) 5501 & B 7E b /5 &5 69 3k f E L 5
high, as if he were the only one worthy of notice. R —EA TR A

15. Confident and determined, David kept on running. KT A HRE AREEFE M,

16. He looked around cautiously as he slipped out of | fBIE Hi B [B] A /)N 3L 36 240 Jisi Y i
the room.

17. She looked at him with contempt/disdain. W45 FE R A

18. Doubts started crawling in. BEIETF IR &0t

19. 1 began to suspect that they were trying to get rid | I w2, A 13l AR A fni 3
of me,

20. He walked away indifferently and left me to | flti@ ¥ EIT T, M FH— A5 HH.
tears.

21. Seecing her condition, I immediately felt a huge | 7& 3|t (%) 18 10, 3 37 B F fdh 5= A= 1 4%
sympathy for her. PO

22. Dad cleared his throat and said in a serious voice, “...” | &I T IHR T El HO L “eeeees 7

—_

BRAER

“Congratulations!” Kathy said when she learnt 1 had
passed the swimming test. She smiled genuinely, with
only sincerity and without disdain. I felt more confident
than ever before; 1 had not only overcome my fear but
also acquired a new skill, swimming freely like my
classmates.
disdain and said she was very proud of my progress.
Witnessing my growth had been a journey for her too,

which taught her that people have limitless potential.

Kathy also apologized for her previous

“WREARN A A HGE T K
FiXJE . WEBME T, AR
WA R, FRE] — R AT TR
A0 AL AR TR, b
2 T —WUFT £ RE R 52 AR 3 Y [H]
AR A d ik . B E oy it
IR B R R O U b Dy R
A HEAD B B, DL TIE R A R X
f A AL — Bk A . X LR A A

Through this experiences both of our mindsets | J ARSI TCRRAY, L XRE
changed, knowing that persistence and efforts can | Jj, A THAOSIRA T, HE T

transform any fears.

WA AN SS ] DL AR A2
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EBUR B 15 5-4F

Kt -
%-%% P58

x

—. RIBESANNNERRI TR F

1.
2.

(Hf5 H'%¥5%) . David kept on running.

(U KIYIE) » he confessed his mistakes, earning the respect

of his peers.

The policeman (HHEERHICE T - —HE) the stranger.
Dad cleared his throat and said (LA™ B9 W) “You should
apologize to your teacher tomorrow morning. ”

He approached the stranger CHFEALSIAITEE) . greeting him as
if they had been friends for years.

He (GORIIIE ) her friends and obsessively jealous.

(PAE B AP )02 » one can navigate through

the toughest situations.

I don’t think I (FEH:/WEW) your success.

. BFE
A T S L A T IR

PRAG T [RIE B H O b B AR 1A BTl

b TR 3 D (AT /) 3 38 M BB P

B B A B0, Fo ST Bt A 1 AR KA [R5

v EEsE T 1 A e — A=

fb e R A

g 573 3 Sk ot Dy 19 AR ME— (A E RN

PIRATHRATL T .
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Unit 1 JR A i8] A1 15 22 92 185 0 B 257 5

— . IREEVIE R B ARy R B AR E AT 7 R AR Yy 0 A R A B e R B O ED
(1~14 ¥ & Reading #i #;15~18 # B Grammar and usage # 3 ;19~20 H & Integrated skills # 3 ;21~28
4 8 Extended reading )

L1, critical adj. —>critically adv. —>criticism n. =  [J15. found vz. =foundation n. —founder n.

criticize vt. & vi. —>critic n. []16. accuse vt. —accusation n. —>accuser 7.
[]2. extend vr. & vi. —extension n. [J17. profession n. —professional adj. & n.
[ ]3. construction n. —>construct ut. —constructive ad . [ 118. drama n. —>dramatic adj. —dramatically adv.
[(J4. bath n. —>bathe vz. & wi. [119. edition n. —>edit vt. —>editor n.
[J5. automatic adj.—automatically adv. [ 120. interaction n. —interact vi. —~interactive adj.
[]6. investigate vr. & vi. —investigation n. []21. advertise vt. & vi. —advertising n. —>
[]7. priority n. —>prior adj. advertisement n. (informal ad)
[ I8. contradict vt. —contradiction n. —> [ 122. persuade vt. —persuasion n. —>persuasive adj.
contradictory ad;j. [ 123. psychology n. —>psychological adj.—>
[19. differ vi. —different adj. —differently adv. — psychologist n.
difference n. [ ]24. memorable adj. —~memory n. —>memorize vt.
[110. minimum 7. & adj. —~>minimize ot. [ 125. placement n. —>place wt.
[J11. maximum 7. & adj.—>maximize vz. [126. rating n. —~>rate n. & vi. & wr.
[ J12. accurate adj. —>accurately adv. —~accuracy n. [ ]27. absorb wt. —absorption n. —>absorbed adj.
[ 113. committed adj. —>commitment n, — [ 128. amuse vt. >amusing adj. —~>amused adj. >
commit ut. amusement 7.

[J14. discrimination n. —>discriminate vz. & i,

L FRIBEE(R BN A AN E N AR BTV 7 R AR W A 2 A B AR RO ED

(1~17 ¥ @ Reading # #;18~21 ¥ B Grammar and usage 3 ;22~27 H B Integrated skills # 3 ;28~38
¥ B Extended reading #3#)

[J1. dozens of []20. mount up

[ ]2. come about [ J21. regard... as

[ 13. for instance [ 122. spring up

[ ]4. bring sth to light [ 123. on social media

[]5. sum up [ 124. make a hit

[J6. be committed to [125. be viewed as

[17. get... under control [ 126. interact with

[18. go off [ 127. at the same time

[19. in terms of factual details [ 128. get across

[ 110. rush to the conclusion (that...) [ 129. brighten up

[J11. take...as an example [ 130. in short

[ ]12. be worthy of mention [ J31. be closely linked with
[J13. be critical about [ 132. hand in hand

[ ]14. vary between. .. and. .. [ 133. appeal to

[ ]15. from various perspectives [ 134. make sb aware of

[ 116. give an account of [ 135. at peak times

[]17. draw public attention to [ 136. persuade sb into doing sth
[ ]18. accuse sb of (doing) sth [ 137. be tailored to specific needs

[ 119. shoot up [ 138. be targeted at
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